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,,3 » Our identity: discovering Carrefour

Carrefour group in key figures
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\

An international group

9,564 stores in 32 countries

2" Qf; Europe (excl. France)

- ﬁ 4 107 stores

Asia

370 stores
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A complementary multi-format retailer
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OUR AMBITION

to become the preferred retailer

OUR DREAM

To be recognized and loved
for helping our customers and consumers

enjoy better quality lives every day




( 0 Our commitment: developing a fair and sustainable trade

Sustainable development is at the heart
of Carrefour’s strategy

Two Key areas:

- Including sustainable development in the management of our activities and business
- Promoting sustainable development among customers in our stores and by our products

A Sustainable Development pioneer almost 20 years ago: ®
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Fisheries Global situation
A
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[Aquaculture IS over ] -
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Global warming
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Fish planet: Social Global situation;,/df |
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120 millions people directly dependant on fishing for
their income (97% live in developing countries)

200 millions people are employed in fishing and post-
harvest industries
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NGO’S actions
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Our context

Commited

Trustable
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Our Carrefour Products carry our values

Demain, faudra-t-il
se plonger dans les livres
pour trouver du cabillaud ?
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- "\ Filets de maquereaux
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Delight our consumers every day '

Source CREDOC 2009 french consumers

[20 % are afraid of the They think that the companies
environmental degradation are doing :
11 %, only what they have to do
54 %, not enough

)

Who should take care of
environment ?
79 % industrial
67 % retailers
65 % farmers

<




( 9 Fish products: sutainable trade

A new sourcing approach is born

2004

Target product of Responsible fishing

Agreement Agreement Agreement
I
Responsible
Fishing
—

J'agis responsable
avec Carrefour (§p
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Fishermen of our shores

Local species & products

Traceability & season

3

i \ Social approach

g
-

Small scale fishermen

ol Le Meilleur
pices des artisans pécheurs



( 9 Fish products: sutainable trade

Carrefour 1st seller of MSC products in France

—_filets de ™~ filets de s
maquereaux , X N maquereaUX

tomate
| pasilic

Carrefour quality process, supplier audit, specifications, control plan,
quality criterias ...
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Our fish policy .

Guarantee our customers an affordable, quality,
environmentally friendly and social conditions

e |
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'It 9 Fish products: conclusion
OUR AMBITION

A n al yS I S & CO m m en tS to become the preferred retailer

OUR DREAM

To be recognized and loved
for helping our customers and consumers
enjoy better quality lives every day

To continue to access the resource, to know the
species to be protected, to protect our image and
responsibility, to maintain affordable prices y

<




B QUESTIONS

To keep confidence & to develop

ﬂ Species : We all need to fix a common list to obtain a way to
securize the communication and commitments
J
)
2 Labels : they help us to give evidences to consumers, the
market will need more fisheries under equivalent labels
J
\
Laws : the environment and biodiversity new paradigm, will
3 oblige the actors to define globals rules around the earth
J
\
lllegal fishing: We need to fight this issue, because it is the
4 roots for a crisis and lost of confidence in fish products
J

Futur : We consider that the agri-aguaculture is an option to
5 continue to sell fish and to develop this market






