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 Over 200 years of experience in producing responsibly sourced 
seafood 
 

 Number 1 in both frozen and chilled fish 
 

 Produce 1 out of 3 fish meals enjoyed by UK consumers 
 

 Turnover of £600 million 
 

 3,200 people across 13 UK sites  
  – Grimsby, Scotland 

Our business 



Our Products 
 



Direct action - a long running tactic 



“Somebody else is 

doing the worrying 

for me…” 

Shoppers trust retailers and major brands… 



Fishy Facts! 

• One in ten British children have never eaten fish 

• One in ten British children thinks that haddock is a planet 

• One in ten British adults thinks that John Dory ran for US 

president 

• Almost one person in six could not name more than 3 

species of fish 

• More than one person in ten thought that a herring was a 

large bird which stands on one leg 

• Almost five people out of ten had never eaten a mackerel 

• Two out of ten British adults have never heard of pollock 



Sustainability - a major media theme 



Client Earth Sustainable Seafood Coalition 





Hugh Fernley-Whittingstall 



Hugh with… 

Maria Damanaki 



The ultimate UK celebrity? 



Recent academic criticism of the MSC 



• MSC - still dominant in the 

UK market. 

 

 

 

 

 

 

 

But will retailers use more 

eco-labels in the future? 

Certified Sustainability 



Moving beyond fish lists and the MSC? 



Different approaches 



The enemy of the good 

 “The perfect is the  

 enemy of the good.” 

 
Voltaire  

From ‘La Béguele’ (1772) 



Fin 


