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Agenda 

• US Foodservice Industry Overview 

• Economic Impact on Consumers/Guests 

• Seafood  

– Challenges 
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• Conclusion 



41 Years of Restaurant Industry Sales 
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This chart shows sales growth for the restaurant industry since 1971, when the National Restaurant Association began issuing its annual 
forecast. The chart shows growth in the number of dollars spent each year in restaurants as well as real (inflation-adjusted) sales growth.  

Growth rates are estimated for 2007 to 2009 and projected for 2010 and 2011. Providing final estimates for restaurant-industry sales from previous years 
is an ongoing process The National Restaurant Association’s Restaurant TrendMapper offers updated sales estimates as they become available. 
Source: National Restaurant Association 

2011 Current dollar growth:  3.6% 
Real (inflation-adjusted) growth:  1.1% 



Adding It All Up: $604.2 Billion 
Projected restaurant-industry sales in 2011 

Commercial Restaurant Services $550.8 billion 

Eating places:  $404.5 billion 

Bars and taverns:  $18.3 billion 

Managed services:  $42.1 billion 

Lodging places:  $28.7 billion 

Retail, vending, recreation, mobile:  $57.2 billion 

Noncommercial Restaurant Services $51.0 billion 

Military Restaurant Services $2.4 billion 

Eating places include fullservice restaurants and limited-service (quickservice) 

restaurants, cafeterias and buffets, social caterers, and snack and nonalcoholic 

beverage bars. 



Economic Situation 



These total changes are annualized  

GDP: +0.33% Income: +0.8% Employment: -0.8% 



A  N E W  E R A  



















Industry Overview 

• While the economy is on the slow path to 

recovery  

• When recovery occurs, we cannot rely on 

consumers to return to their previous 

patterns 

• The strong continue to get stronger! 

 

 



Key Overview 
• Inside the Mind of Today's Consumer 

– Understanding customers’ wants and needs  

•Fullservice Outlook 

– new menu options to tempt customers  

•Quickservice Outlook 

– focus on strengths  

•Food and Menu Trends 

– hot culinary trends: include locally sourced 
food, healthful meals and sustainable 
seafood  

 



Putting it all in Perspective 

• The US Foodservice industry is 
growing, however slowly 

• External factors shaping the industry 

• Consumers expectations are dynamic 

• Affordability is a focus 

• Market share is critical for the future 



 
Every beginning is a consequence -      
    every beginning ends some thing.  
 

 

 
 

 

 

 

       

      Paul Valery   (1871 –  1945) was a French poet, essayist, and philosopher 

 

 


